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CHOOSE SOUTHAMPTON: ==~ IS Aoz
REACH YOUR FULL PO FEN o SOUTHAMPTON FACTS
Your study at Southampton will open doors to your AN D Fl G U R ES

ranked in the top 20 universities that are targeted by : ""-"_ :
the largest number of the top 100 graduate recruiters. 3 <>|

*The Graduate Market in 2016, produced by High Fliers Research

“Southampton is very well connected through
public transport; it is just over an hour away from

London and major airports. It makes flying home i - i Inzive over Over Students OVEI' 7,500

during the holidays very easy. Southampton is o 2 4 800 1 7 000 from over 130 ' .
also very close to the New Forest and coastal cities S p P countries EU and international

like Portsmouth, Bournemouth and Brighton for _ Pt _' : . students undergraduates students
weekend getaways.” ' "

Xiaoqing (Sally) Shi
Thirdyearinternational student

Ranked
X SERAER AL AL, R over 150 yea rs 8ta|:Iein
o ek s e A — CRISIOR the UK
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1862 > 2017 for research
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uang Danlei intensity**

STEPstudent 2015/16 i

Part of the Worldwide Our business ,
Universities Network, incubation partnership,
a collaboration of SETsquared, is the

knowledge from most influential

d 6 Sireunl Hhe vl university business —
incubator globally*

Top 20 UK

*University Business Incubator (UBI)

university Index, 2015
**Times Higher Education
with consiste ﬂtly h ig h (Research Excellence Framework,2014)
- ***The Guardian University Guide, 2017;
over 6'500 SCOFES-fOF teqch!ng and The Complete University Guide, 2017
members of staff learning activities***




CHOOSE SOUTHAMPTON:
DESIGN YOUR OWN EDUCATION

Your courses are developed and taught by world experts.

STEPisafantastic opportunity for visiting international students to develop atailored understanding
and awareness of key subjectareasin preparation foramasters programme in the Faculty of Business,
Lawand Art.

Programmes are developedand taught by world- - Inadditiontoattendinglecturesand seminars,you can
renownedacademics access additional learning resources online

Beindependentand designyour own education: You - Weworkwithyouto make programmesas flexible as
choose the modules that suit your masters study plan possible

Subjectareasinclude: Businessand Management, - Takeadvantage of all that the University has to offer - get
Accountingand Finance, Marketing, Artand Design, involved in the wide choice of extra-curricularactivities
Fashionandthe creativeindustries available to enhanceyour experienceinthe UK

Modulesare designed to offer breadth as well
asdepth

Studying STEP

Become astudentambassador
Receive university transcript

Progress to study a masters programme with
scholarships and alumni discount

Tuition fee discount

Innovative learning
9

Help and advice from your personal tutor
Adynamicacademic community

Guest lecturers

Free English language support classes
Optional modules outside your area of study
Optiontolearnalanguage

Case studies

Group project work

N2 2 2N 2N 2NN 2 7

Interactive online discussions







PROGRAMME
OVERVIEW

Southampton Business School
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INTERNATIONAL i BERY/ARRE .|  ACCOUNTING
BANKING AND s By 8!  ANDFINANCE
FINANCIAL STUDIES v S P TINS

- = A= « o
|3,3 %E /fj‘ 5 Bl EE% - D L —— I'love that the University offers great
—_— . = ii Q»:j/j:)\ /\{,K ot ﬁ I S work experiences to the students, helping
07 ) SRR S — AR I : ﬁéﬁ% S Z;J”ﬁﬁgfﬁéﬂgﬁﬁ/? us toboost our CV and enhance our
%, Tfraeattiyy, EPREAT O HERT ey . : *I?{Fjgfﬁju%u ,‘E‘E% s ;iAEiﬂé’ljfﬁ%ﬁjé personalities.”
BiafEriae. RO EERES: #& 27 2N &Eﬁ" EWE/ ;;E"‘/'Q%A"I‘;V'E/ Ayesha Hatteea-Mohammad
WAL 54T, HEEREFE%A b e TTHEEIE IS 21k Accountingand Finance student

TGRSR, X SR H A, - LR SR ez a).
BHAHIR, Vo E I AR v A4

BUA T [ AT S A AT A e e B I 1) 2 T R A
B A B AT, JFi i T AR (RO AEHLIE, LR R 0 RV RL, 4
BRAT T B 2 R 00 P B B PR LI A R L
s, SRS I SRR AT TR, 4551 - - BT R,

R RORLA L, P te, S

K. A ST TR R, 9 T & : . S e T 7R A T 5
R AL I, o J A R0 T i

e lyama . I RREIA S5 4R R AR S, TR AR B A
<o 7 THD P R VR N SEZ B A E AT . 6 AE AR 5%
ERAT W TAR AR R IR E A AR
W Rt ity Be—RIRAZT
7 BUE, ATRERRY, DI AR )
M KL

“The University of Southampton has allowed
me to develop an in-depth knowledge on a topic
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I am passionate about. I’'ve had the opportunity
to engage in a wide range of extra curricular
activities and make life-long friends from all over
the world.”
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Marius Baltz
Finance student
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MANAGEMENT
SCIENCES
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“Working with the top risk experts in the UK really
is the highlight of my course. I am now better
equipped to return to my home country and make
abigger impactin the risk management field.”

Ling Mien Yeo
Risk Management student

MANAGEMENT,
MARKETING AND
ENTREPRENEURSHIP
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“My course is broad which is good as you get to
learn about a range of different topics. I enjoy the
debating aspect of my course as it motivates me
to share my thoughts as well as listening to other
views ona matter.”

Amy Morgan
Business Management student
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PROGRESSION TO
MASTERS PROGRAMMES

AR Al

MSc Accountingand Finance

Fit5 2w

MSc International Financial Markets
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MSc Accountingand Management
=it 5EH

MSc International Management
] o 7 2

MSc Business Analyticsand Finance
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MSc Business Analytics and Management
Sciences

MSc Knowledge and Information Systems
Management (KISM)

MREEERGEH

MSc Marketing Analytics

[ERl&x Esk=¢:2 3%E o
MSc Business Strategy and MSc Marketing Management
Innovation Management T 37 e 1
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MSc Supply Chain Management and Logistics
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PROGRAMME OVERVIEW

Winchester School of Art
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FASHION MARKETING/
MANAGEMENT

[ v 7 4 B

I B B TN R, BT
I T I A A5, 28— (R T 4R i
B AN R BT WS SR . I R B R AR
ST PR BRI AL 4 A I i R R, R
N—AMER R R P B N, H
DR B BT B AR P f R a5 &, ik
I AN 3708 B — AN SE R BT T BATE SR
1oy S A SO I TR T 377 B e B 1 [R]
BRIEAL A X AL VA T BEAT R . SRATT A 22 A6
URFE N & OB BER F R AN SE B B RE, W2 T
BRI A, AR B (v i R AN A

i K o

“The Fashion Marketing/Management
programme at WSA is the perfect balance between
business and creativity; the focus is on pushing
the boundaries and making sure our commercial
mind-set is highly tuned ready for careersin the
fashion industry.”

Natalie Hale
Fashion Marketing/Management student
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FASHION AND
TEXTILE DESIGN
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“Studying at Winchester School of Art provided
me with the greatest experience. WSA does not
have a very big campus. however, the facilities
provided are phenomenal. During my degree,
with the help of all the University staff, I was able
to explore all potential avenues of fashion and
textile design.”

Juhao Zeng
Fashionand Textile student




GRAPHIC ARTS
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“Graphic Arts is a nurturing and supportive
course. We’ve not been restricted by platforms or
ambitions; there is always support for whatever
you wish to work on. In the past year, we’ve seen
beautifully printed books, handmade beanbags,
fully functioning arcade machines and countless
more creative exploits.”

Dem Gerolemou
GraphicArts student
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“My decision to come to Winchester School of
Artwas the best choice I could have made. Having
access to an individual studio space from day one
allows you to explore new ways of working, while
being able to experiment with everything from
etching to bronze casting.”




GAMES DESIGN AND ART
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“We are taught programming, scripting, how

to putagame engine together, 2D and 3D asset
creation, art direction and the more experimental
side. For me, this course is one of akind.”

Bobbie Fowler
Games Designand Artstudent

PROGRESSION TO MASTERS PROGRAMMES
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SOUTHAMPTON
AND THE REGION
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STUDENT LIFE
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o1 Southampton City Walls

o2 Highfield Campus

03 Gym facilities on campus

o4lnternet connectionsin halls
of residence

o5 Mayflower halls of residence

o06Unilink
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IMPORTANT INFORMATION

FEZEDS!

English Language requirements
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Find out more:

www.southampton.ac.uk/
studyexchange

X.jlang@soton.ac.uk
+44(0)238059 3501
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